Corporate Podcasting

Christopher Penn, The Financial Aid Podcast and The
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Why!

® Channel saturation




How

® Establish your emotional aftertaste

® Choose a voice
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Ze Frank

® Brand = emotional aftertaste

® VWhat do you want your audience to
| remember about you after you're done!?
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Who Speaks

® Good tonality

® Creative
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Who Shouldn’t

® Anyone who believes that you must always
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Make Podcasts




Promote Podcasts




Measure Results

® Define actions and funnels

® Define goals

® Define success




Tools

® Feedburner, downloads, trackable calls to
action (I <3 the 301)

® Site analytics
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Change

® [fit's not working, change it

® The Financial Aid Podcast May 2005: daily, 35
minutes, 3 segments, 3 podsafe tunes
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Results

® $5M - $8M in loan volume

® Multiple colleges placing the Financial Aid




Conclusions

® Brand is important, voice is more important,

. Its is th ti » tant
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